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pluralism. OBSERVACOM brings together experts and researchers
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diversity, human rights and freedom of expression in Latin America
and the Caribbean.
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service.
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According to the We Are Social 2022 report prepared by DataReportal[1], 82% of
the 51.39 million people residing in Colombia live in urban areas, and the vast
majority of them have access to mobile devices and the internet. The country
has 65.75 million mobile phones, which means that each Colombian has an
average of 1.2 cell phones. Furthermore, 35.50 million users frequently connect
to the internet, meaning that 69.1% of the total population has constant access
to this service[2].

The We Are Social study also analyzed internet use among individuals aged 16
to 64. The findings revealed that people in this age bracket spend an average
of 10 hours and 3 minutes using the internet, 3 hours and 44 minutes watching
television, 3 hours and 46 minutes using social media, and 1 hour and 34
minutes reading newspapers or articles from print publications.

In 2022, Colombians spent one hour and 47 minutes listening to music through
streaming services, such as Spotify, which is five minutes more than in 2021.
Furthermore, they spent one hour and 10 minutes listening to the radio.
Conversely, they spent one hour and six minutes using video game consoles
and 51 minutes listening to podcasts in 2022, which is two minutes more than in
2021[3].

The media ecosystem in Colombia has undergone numerous changes in
recent decades, similar to the rest of the world. Newspapers, radio, and
television have given way to new media and platforms, leading to a
fragmentation of user attention among a plethora of media outlets. Although
traditional media such as television, newspapers, or radio will not disappear in
the coming years, as they represent an essential part of contemporary
Colombian culture, their role is not the same as in the last century. Nowadays,
their primary mission is to validate legitimate content in a time of rapidly
spreading disinformation[4].
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Overview: Consumer Trends

[1] Datareportal. (15 February 2022). Digital 2022: Colombia. Available at: https://datareportal.com/reports/digital-2022-colombia.
[2] Datareportal 2022, op. cit.
[3] Datareportal 2022, op. cit.
[4] Gabriel E. Levy B, “Escases de audiencias: la gran paradoja.” (Shortage of audiences: the great paradox), AndinaLink, 9 November 2021,
available at: https://andinalink.com/la-crisis-de-las-audiencias/ 

https://datareportal.com/reports/digital-2022-colombia
https://andinalink.com/la-crisis-de-las-audiencias/


In Colombia, there are 35 paid on-demand video platforms (Subscription Video
on Demand, SVOD) and around 13 free-to-view (Advertising Video on Demand,
AVOD) platforms, according to BB, a consulting firm[5]. Video streaming has
become the primary source of distribution for audiovisual content in the third
decade of the 21st century.

According to the same source, Colombian users consume an average of 13.6
hours of video streaming per day, compared to 8.1 hours of traditional
television. The concept of the first-screen has changed. Video streaming now
occupies the first place, changing the historical equation in which it was seen
as a second screen[6].

The data presented in the BB report[7] shows that, of households with internet
access, 93% use at least one type of video streaming service. This means that
nine out of ten households with internet access consume online video through
some dedicated platform. On average, each of these households use 3.3 online
platforms, meaning that Colombians have become accustomed to paying for
more than one video platform simultaneously. In fact, around 5% have
subscriptions to up to seven video platforms[8].

The report reveals that although Generation Z consumes the most content,
millennials are the ones who contribute the most to the growth of on-demand
video consumption. Conversely, the generation of “baby boomers” and X
generation report the highest consumption of television content[9].
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[5] BB NME. (2022). 1Q2022 –Colombia. Households with the internet.
[6] Levy, G. (2022). The battle for the attention of video consumers. Available at: https://andinalink.com/la-batalla-por-la-atencion-de-
los-consumidores-de-video/ 
[7] BB NME, 2022, op. cit.
[8] BB NME, 2022, op. cit.
[9] BB NME, 2022, op. cit.

https://andinalink.com/la-batalla-por-la-atencion-de-los-consumidores-de-video/


A small group of individuals, families, and businesspeople own the media
outlets with the higher audience in Colombia, thereby controlling a significant
portion of the flow of information. A doctoral study by Germán Caballero at the
University of Rosario in Colombia concluded:

“There is a significant influence of prominent economic groups on the media, in
terms of how they shape their news agenda. As a result, journalists are subject
to the economic interests of conglomerates and any entity that sponsors the
media, which in turn affects their work[10].”

A total of eight Colombian-owned business corporations gather 78% of the
audience across four main media platforms: radio, television, press, and the
web. Among them, the Santo Domingo-Valorem group and the Ardila Lülle
group have the largest shares of the audience market, with 19% and 28.7%,
respectively, according to a mapping project carried out jointly by FECOLPER,
an association of journalists in Colombia, and Reporters Without Borders (RSF),
a media NGO[11].

Despite having over two hundred radio stations, more than fifty television
channels, and more than fifty newspapers, only two private free-to-air
television networks (Caracol and RCN), two national newspapers (El
Espectador and El Tiempo), and two radio networks (Caracol Radio and RCN
Radio) attract more than 90% of the audience in Colombia[12].
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Media Ownership in Colombia

[10] Germán Caballero, “Estudio sobre los efectos de las presiones de los grupos económicos en la agenda informativa: una mirada a la
concentración de medios en Colombia” (Study on the effects of pressure from economic groups on the news agenda: a look at the
concentration of media in Colombia), University of Rosario: Colombia, 2019, available at:
https://repository.urosario.edu.co/bitstream/handle/10336/20109/TESIS-GERMAN-CABALLERO-REPOSITORIO.pdf?sequence=1&isAllowed=y 
[11] Colombian Federation of Journalists, RSF, Media Monitoring in Colombia.
[12] Media Monitoring in Colombia, op. cit.

https://repository.urosario.edu.co/bitstream/handle/10336/20109/TESIS-GERMAN-CABALLERO-REPOSITORIO.pdf?sequence=1&isAllowed=y


Luis Carlos Sarmiento Angulo Corporation

Luis Carlos Sarmiento Angulo is a Colombian businessman whose primary
investment portfolio is banking. As the largest personal banker in Colombia, he has
been ranked by Forbes Magazine as the richest man in the country. His fortune is
estimated at US$ 11.1 billion, positioning him as the 85th richest person in the world.
His corporation’s portfolio extends to various sectors, including the financial sector,
agribusiness, mining and industry, energy and gas, infrastructure, hospitality,
construction, and media.

In 2012, he decided to venture into the media business by acquiring all the shares
of Casa Editorial El Tiempo, which had historically belonged to the Santos family.
Currently, he controls 28 of the highest audience media outlets throughout the
country.
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The Largest Media Groups



Carlos Ardila Lülle Corporation

The Carlos Ardila Lülle corporation, which is owned by the heirs of the late magnate
with the same name, owns more than fifty companies in various sectors such as
agro-industrial, industrial, communications and entertainment, finance and
insurance, real estate, and automotive. The group owns several sugar refineries
that produce most of the agro-industrial derivative and is also the owner of the
main producer of soft drinks, Postobón S.A. In the media sector, the group has a
wide portfolio that includes the recent addition of the newspaper La República and
the traditional brand that it has been historically identified with, RCN.
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Valorem-Santodomingo Corporation

The Julio Mario Santo Domingo Business Group is one of the most significant
corporate organizations in the country. It is currently consolidated through the
company Valorem S.A. (formerly Valores Bavaria). The Santo Domingo group has a
vast portfolio of investments in various economic sectors, including real estate,
tourism, logistics, transportation, commerce, industry, communication, and
entertainment. The organization was founded by Julio Mario Santo Domingo
Pumarejo, and after his death in 2011, the leadership of the group was inherited by
his son, Alejandro Santo Domingo Dávila.
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PRISA Corporation

The Prisa Group is a Spanish media conglomerate that operates in 24 countries
worldwide. It is the largest Spanish-speaking media holding in Latin America.
Founded in 1972 by Spanish businessman Jesús de Polanco, the group operates in
the press, radio, television, and publishing sectors. The group boasts a vast
portfolio of companies, including the Santillana publishing house and the Spanish
newspaper El País.
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According to the consultancy firm Cifras y Conceptos[13] , El Tiempo, the national
newspaper with the highest circulation in Colombia, is the most influential media
outlet in the country with a 30% recognition rate among opinion leaders. 

Casa Editorial El Tiempo is a media conglomerate and the owner of the main
national newspaper in Colombia. It was founded in 1911 and was owned by the
family of former presidents Eduardo Santos and Juan Manuel Santos during the
21st century. In March 2012, the business group led by Luis Carlos Sarmiento
acquired 88% of the shareholding, and two months later, they negotiated to
acquire all the company’s shares.
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[13] Cifras y Conceptos, Opinion panel, 2022 Edition, available at: http://www.cifrasyconceptos.com/wp-
content/uploads/2022/11/Panel2022-2.pdf

Influential Media

Press

http://www.cifrasyconceptos.com/wp-content/uploads/2022/11/Panel2022-2.pdf


El Espectador is the second most influential newspaper in Colombia in terms of
recognition among opinion leaders, with a 27% recognition rate, according to
the Cifras y Conceptos[14]. It was founded by Fidel Cano Gutierrez in Medellin in
1887, making it the oldest newspaper currently published in the country and
one of the oldest in the Americas. El Espectador identifies itself as the “extreme
center” by not taking sides in the political polarization of the country. It is
currently managed by Fidel Cano Correa and owned by the Valorem group,
which also owns Caracol Television.
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Semana magazine has the third highest recognition rate among opinion
leaders. It was established in 1946 by politician and former Colombian
president Alberto Lleras Camargo and was later refounded in 1982 by journalist
Felipe López Caballero. In 2020, Semana was acquired by the Gilinski Group, a
financial group that decided to shift its editorial line towards an
ultraconservative profile, calling itself “the Colombian version of Fox News.” The
new policy emphasizes the digital aspect, and controversial journalist Vicky
Dávila was appointed as the general director.

The sudden shift in the magazine’s management and ideology, along with its
rapid transformation, led to the mass resignation of its most prominent
investigative journalists and opinion columnists, many of whom had been on
staff for decades. As a result, Semana has suffered a significant loss of
credibility in recent[15] years[16], with the Cifras y Conceptos study rating it at
only 12% as an influential media outlet in 2022[17].
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[15] Santiago Torrado, Sally Palomino, Camila Osorio, “El ocaso de la revista colombiana ‘Semana’” (The decline of the Colombian
magazine Semana), El País, 15 November 2020, available at: https://elpais.com/internacional/2020-11-15/el-ocaso-de-la-revista-
colombiana-semana.html 
[16] Daniel Coronell, “Mingilinski,” Los Danieles, Revista Cambio, 12 June 2022, available at: https://cambiocolombia.com/opinion/los-
danieles/mingilinski.
[17] Cifras y Conceptos, 2022, op.cit.

https://elpais.com/internacional/2020-11-15/el-ocaso-de-la-revista-colombiana-semana.html
https://cambiocolombia.com/opinion/los-danieles/mingilinski


In fourth place is La República newspaper, a business newspaper with a print
audience of over 200,000 readers and an average national circulation of
70,000 copies of mixed circulation. The newspaper was co-founded in 1954 by
former president Mariano Ospina Pérez and businessman Julio C. Hernández. In
August 2016, the Ardila Lülle Organization (OAL) acquired it, buying all the
shares of the newspaper along with the printing press. The Cifras y Conceptos
panel study rates its credibility at 5%.
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[18] Cifras y Conceptos, 2022, op.cit.
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[19] Cifras y Conceptos, 2022, op.cit.

Television
In the television sector, the Cifras y Conceptos study has ranked Caracol
Noticias, the news program of Canal Caracol, as the top performer. Canal
Caracol is one of the two private television channels in the country and belongs
to the Valorem-Grupo Santo Domingo group, which also owns the newspaper
El Espectador. Caracol Television was a significant audiovisual player in
Colombia’s mixed television system in the 20th century. Although the
broadcasting networks belonged to the state, private entities were granted
broadcasting spaces, and Caracol was one of the main licensees at the time.
In 1998, it obtained one of the two licenses for free-to-air private television with
national coverage.

Caracol was founded in 1969 as a television programming company
(programadora) under the leadership of Fernando Londoño Henao. In 1998, it
became a television channel under the control of the Valorem Group, which
was owned by magnate Julio Mario Santo Domingo at the time. According to a
Cifras y Conceptos panel, 31% of those surveyed claimed to consume Caracol
Noticias, making it the most influential free-to-air TV news provider in the
country[19].



In second place is the independent news channel Noticias Uno, which is
broadcast through the internet and cable TV. Its first broadcast was in 1992 on
Canal Uno, but in 2019 it was removed from Colombian free-to-air television. 
Historically, Noticias Uno has been awarded the India Catalina Awards as the
best news program in the country in 2003, 2006, from 2010 to 2016, and
consecutively from 2018 to 2022. The news channel belongs to the independent
production company NTC television. 
According to the Cifras y Conceptos study, 20% of the interviewed opinion
leaders consume this news program to stay informed and consider it influential
in the country’s media agenda.
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[20] Guillermo Zafra, “¡En RCN ni las noticias ya son noticia!” (At RCN not even the news is news anymore!”, Enfoque, 22 November 2017,
available at https://www.revistaenfoque.com.co/opinion/en-rcn-ni-las-noticias-ya-son-noticia.

In third place is the news channel Noticias RCN, which is owned by the Ardila
Lülle Group and is part of a conglomerate of press, radio, and television media.
Like Caracol Television, it was established as a production house in the 20th
century during the mixed television model and became one of the largest
companies licensed to broadcast. In 1998, it was also granted the license of
private free-to-air television in the country.

According to Cifras y Conceptos, Noticias RCN is a source of information for 13%
of the opinion leaders surveyed. It is noteworthy that this news outlet took a
clear political stance in support of Álvaro Uribe Vélez during and after his
government, which apparently led to a loss of credibility and a decline in
leadership it once shared with Canal Caracol in the news market. As a result, its
audience levels have significantly decreased over time[20].

https://www.revistaenfoque.com.co/opinion/en-rcn-ni-las-noticias-ya-son-noticia
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[21] Cifras y Conceptos, 2022, op.cit.

In fourth place is CM& News, which was created by renowned journalist Yamit
Amat. Like Noticias UNO, it was established in 1992 with Canal UNO, a media
outlet in which Amat is a partner. It continues to be broadcast uninterrupted
and serves as the main news program of this free-to-air television channel.
Although it is considered a public channel, all of its broadcast spaces have
been granted to the Plural Comunicaciones SAS group, of which Amat has
been a partner since 2016, when this concession was awarded. According to
the Cifras y Conceptos, 8% of those surveyed consider this news program
influential[21].
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[22] Cifras y Conceptos, 2022, op.cit.

Radio

Radio continues to occupy a significant place in the lives of Colombians, not
only due to high consumption but also because it offers the most extensive
news analysis. According to Cifras y Conceptos, W Radio, an FM radio station
owned by Caracol Radio, is placed in the first place for credibility. Additionally,
W Radio is part of the W network of stations present in several countries
worldwide. Caracol Radio previously belonged to the Valorem Group; however,
they decided to sell their participation a few years ago to the Spanish company
Prisa as part of their corporate reorganization. Some 28% of those surveyed
named W as a highly influential radio station in Colombian public opinion,
mainly due to the news segment led by journalist Julio Sánchez Cristo[22].



In terms of radio influence, the opinion leaders interviewed by the Cifras y
Conceptos panel ranked Blu Radio, owned by the Valorem Group, in second
place with 20%. Valorem, which also owns Caracol Television and El Espectador,
founded the Blu radio network years after selling Caracol Radio to the Spanish
group Prisa as a way to re-enter the market.
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Caracol Radio’s main station occupies the third place, also with a 20% influence
rate as ranked by Cifras y Conceptos. This station belongs to the Spanish group
Prisa Radio and is one of the oldest and most traditional in Colombia. Well-
known journalists have held the helm of this radio station, including Yamid
Amat and Darío Arismendi. Currently, it is managed by the journalist Gustavo
Gómez.
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According to Cifras y Conceptos, RCN’s flagship radio network was ranked
fourth in terms of influence in 2022, with 7%. This radio network is owned by the
Ardila Lülle Group and, like Caracol, is one of the oldest and most recognized
broadcasters in the country.
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[23] Datareportal 2022, op. cit.
[24] Cifras y Conceptos, 2022, op.cit.

Online

The growth of internet penetration in Colombia In recent years has significantly
increased the consumption of news on digital platforms. According to the 2022
We Are Social by Datareport, Colombians spend an average of one hour and
thirty minutes consuming digital news[23].

As in the case of the printed press, the website of El Tiempo, which belongs to
the Sarmiento Ángulo Group, occupies the first place with 14%, according to
Cifras y Conceptos[24].
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The news portal of El Espectador has achieved a 13% rating in the Cifras y
Conceptos survey, putting the news site in second place, in line with the trend
of print media consumption. El Espectador is owned by the Valorem Group of
the Santo Domingo Corporation, which also owns the print version of this media
outlet, as well as a wide range of publications, television channels, and radio
stations.

On multiple occasions, El Espectador has implemented strategies to migrate its
audience exclusively to digital platforms. For a limited period, it restricted its
circulation to Sundays only. Currently, although it prints its publication daily, it
only distributes it in Bogotá. In the rest of the country, the print publication only
circulates on Sundays, making digital services a vital component of this media
outlet's distribution strategy.
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The exclusively online magazine Cambio holds the third position in terms of
influence. It is an independent journalistic initiative that drew inspiration from
the previously printed magazine Cambio 16, which was founded in 1993. The
online publication aimed to rebuild an alternative investigative journalistic
initiative, but this time in a completely digital format. It was relaunched on 6
February 2022.

Similar to the newspaper El Espectador, the opinion leaders interviewed by
Cifras y Conceptos awarded this magazine 13%, making it the third most
influential digital medium in the country.

The founders and owners of the magazine are Patricia Lara, Maurice Armitage,
Gabriel Silva, and Daniel Coronell. Since 2022, journalist Daniel Coronell has
been serving as the president of the media outlet, while Federico Gómez Lara
has been appointed as the director. The magazine’s return to the market has
generated high expectations among the public, to the extent that it sold
thousands of digital subscriptions in December 2021, even before starting its
operations.
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According to Cifras y Conceptos, the online media outlet La Silla Vacía holds the
fourth position in terms of influential media. It was founded by the esteemed
journalist Juanita León and primarily relies on donations from non-governmental
organizations for its financing.
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Main Sources of Financing

Advertising
As in other countries on the continent, advertising is the primary source of
income for media outlets. However, due to the convergence phenomenon, a
significant portion of those resources has migrated to digital platforms. The
online market is currently experiencing the highest growth and interest from
advertisers. 

According to figures from Zenith on advertising spending in Colombia for 2022,
television gets the largest share of the ad pie, some US$ 1.915bn, followed by
digital advertising with US$ 1.438bn. In third place is radio with an estimated
budget of US$ 321m followed by printed press with approximately US$ 157m.
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When it comes to digital advertising, the most reliable source in the country is
the annual report of the Interactive Advertising Bureau[25]. This organization
represents over 500 leading companies that actively support the sale of
advertising in digital media. IAB Colombia is an international non-profit
association that was created in March 2007 with the objective of increasing
investment in digital marketing and online advertising in Colombia. IAB
Colombia brings together internet content publishers, advertising agencies,
media centers, ad networks, research and auditing companies, interactive
agencies, media portals, and other companies committed to the development
of marketing and advertising on the internet.

[25] IAB Colombia, “Reporte de inversión en publicidad digital. Total año 2021” (Digital Advertising Investment Report.
Complete Year 2021), available at https://b5bb965e-d110-46dd-b890-
133b2b47508d.usrfiles.com/ugd/b5bb96_3734dca9fb26438db9c545b00ade4ead.pdf.

https://b5bb965e-d110-46dd-b890-133b2b47508d.usrfiles.com/ugd/b5bb96_3734dca9fb26438db9c545b00ade4ead.pdf
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Similarly, the IAB report reveals the total revenue from digital advertising in
Colombia, stated in Colombian pesos.
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Main Sources of Funding of Media
in Colombia

In Colombia, the majority of traditional media outlets are financed through
advertising revenue.

The traditional advertising sector has been in crisis due to the growth of digital
advertising. However, despite these difficulties, advertising remains the main
source of funding for the media[26].

The second source of financing for the media is through contributions made by
the state through the Unique ICT Fund (FUTIC), which not only finances the
public radio and television outlets but also offers funds through various
programs that benefit many content-producing industry agents.

Thirdly, many alternative media outlets acquire resources through donations,
particularly from international organizations, foreign governments, and in some
cases, foundations and benefactors.

The microfinancing model has become popular, being used by highly credible
and widely disseminated independent media such as Noticias Uno. After
experiencing a crisis with Plurales Comunicaciones SAS, Noticias Uno decided
to resort to this funding mechanism[27]. A similar situation was experienced by
Los Danieles, a media outlet created by Daniel Coronell, Daniel Samper Ospina,
and Daniel Samper Pizano.

Additionally, a fifth financing model is introduced, which involves providing
content creation services, consulting, and advice, among others.

[26] Germán Rey, “El duro destino de los medios de comunicación” (The grim fate of the media), Razón Pública, 13 July 2020,
available at: https://razonpublica.com/duro-destino-los-medios-comunicacion/.
[27] Johana Lorduy, “Noticias Uno y Los Danieles han recogido más de $2.250 millones en la plataforma Vaki” (Noticias Uno
and Los Danieles have collected more than COP 2.25bn on the Vaki platform), La República, 19 January 2021, available at
https://www.larepublica.co/empresas/noticias-uno-y-los-danieles-han-recogido-mas-de-2-250-millones-en-la-
plataforma-vaki-3112488 

https://razonpublica.com/duro-destino-los-medios-comunicacion/
https://www.larepublica.co/empresas/noticias-uno-y-los-danieles-han-recogido-mas-de-2-250-millones-en-la-plataforma-vaki-3112488
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Philanthropic Funding 

Non-governmental organizations play a significant role in financing the media
in Colombia, and one of the main organizations in this regard is the Open
Society Foundations (OSF). Over the past few decades, it has made substantial
donations to various independent media outlets, including Las 2 Orillas, La Silla
Vacía, and to independent journalists like La Puya from the newspaper El
Espectador.

Another international organization that contributes resources to finance
independent media in Colombia is the Ford Foundation. It finances Silla
Académica, which is run by the media outlet La Silla Vacía in association with
public universities and the Red Étnica (Ethnic Network).

Membership Puzzle, an NGO based in the United States, also makes significant
investments in Colombia with the aim of strengthening independent
journalism. The British Embassy in Bogotá also supports independent media by
financing specific media projects such as resources for electoral coverage. The
National Endowment for Democracy (NED), an NGO financed by the US
Congress, is also financing media in Colombia through project-related grants.

[28] Open Society Foundations, Latin America Program, available at: https://www.opensocietyfoundations.org/grants/programa-para-
america-latina/es
[29] Caballero, “Estudio sobre los efectos…,” op. cit.
[30] Ford Foundation, see more at https://www.fordfoundation.org/
[31] The Membership Puzzle Project, see more at https://membershippuzzle.org/fondos
[32] Juanita León, “La financiación de La Silla Vacía” (Funding of La Silla Vacía), 13 June 2020, available at
https://www.lasillavacia.com/la-silla-vacia/opinion/articulos-columna/la-financiaci%C3%B3n-de-la-silla-vac%C3%ADa/.

https://www.opensocietyfoundations.org/grants/programa-para-america-latina/es
https://www.fordfoundation.org/
https://membershippuzzle.org/fondos
https://www.lasillavacia.com/la-silla-vacia/opinion/articulos-columna/la-financiaci%C3%B3n-de-la-silla-vac%C3%ADa/
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Government Funding

Historically, the state has been substantially involved in the financing of public
media in Colombia with the enactment of Law 182 of 1995. This was achieved
through the creation of a fund for television, which is a special account under
the responsibility of the state with a specific purpose. The fund is financed by
resources generated through a levy on the income pulled in by private actors
in the same market.

This means that a percentage of the income received from licensing, monthly
payments by television subscribers, advertising sales, and marketing of
audiovisual products, among others, is used to ensure the sustainability of the
public audiovisual media ecosystem in the country, including regional
television. The National Television Commission is responsible for collecting,
administering, and managing the fund.

Following the enactment of Law 1507 of 2012, the management of the state
resources for the media was entrusted to the National Television Authority. This
marked the first instance in which the allocation of resources was broadened
to include programs for production companies and public media producers,
with a particular focus on minority population groups such as ethnic and
indigenous peoples.

In 2019, the National Television Authority granted funds of over US$ 70m to
public media. With the issuance of Law 1978 of 2019, which modified Law 1341 of
2009 and modernized the ICT sector, the administration of these resources was
entrusted to the Ministry of Information and Communications Technologies
through a new fund called FUTIC. This fund integrated the resources of the
FONTV and FONTIC funds. (see chapter on regulation and policy in Colombia in
Media Influence Matrix)

In line with Article 9 of the aforementioned law, the state is obligated to ensure
the financing and promotion of multi-platform public interest content at both
national and regional levels, with the aim of encouraging citizen participation,
particularly in the promotion of civic values, recognition of diverse ethnic,
cultural, and religious identities, gender equality, political and social inclusion,
national integration, strengthening democracy, and facilitating access to
knowledge.
.
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In 2021, regional television channels in Colombia received over COP 124bn
(equivalent to US$ 31m), which represents a growth of more than 25%
compared to the funds granted by ANTV in 2019 for the same purpose[33].

Over COP 23bn (US$ 5.7m) were allocated for audiovisual programs, and for
the first time, a program exclusively aimed at young people, called “The
Colombia We Dream Of,” was created. This initiative was delivered through
universities in the country and was allocated over COP4bn (US$ 1m).

In the case of the national public broadcaster RTVC, FUTIC granted it resources
worth over COP 125bn in 2021, representing a 21% growth compared to 2019.
Together, between dedicated programs and resources for public media, the
Ministry of ICT, through FUTIC, funded the audiovisual sector with over COP
290bn in 2021 (US$ 72m) money meant to be used for creation of public interest
content. The resources assigned by FUTIC constitute the primary source of
financing for the entire ecosystem of public media in Colombia, including
independent audiovisual producers and production companies.

.

[33] MinTIC. (2022). White Paper of TICS 2022. Colombia



Undoubtedly, the media ecosystem in Colombia has undergone significant
transformation in recent years. Traditional media such as print, radio, and
television, while still relevant, no longer hold the same prominence as before.
On the other hand, new media and platforms have not only made space for
themselves but also consolidated their positions. Consequently, the country
now has a much wider and more diverse media offering than before.

Similarly, the audience has changed. Their consumption habits, interests,
preferred formats, and priorities are no longer the same as they were a decade
or so ago. As a result, these trends have had an impact on the economy. While
traditional media has seen a decline of their revenues and had to catch up
with the times to slow down or mitigate the decline, new media and platforms
have had to resort to creativity to finance themselves.

In any case, advertising remains an important source of revenue for the media,
as it does in other countries, even though many of these resources have
migrated to digital platforms, which is the market with the highest growth and
interest for advertisers. Nonetheless, according to the latest figures, television
still holds the largest share of the ad pie, followed by the internet, radio, and
newspapers.

With that being said, although the cake is no longer distributed as it was before,
the financing model of traditional media has not changed significantly.
Generally, private media still heavily rely on advertising revenue. Meanwhile
public media depend on a combination of funds from the state budget and
advertising sales.

Conclusions
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However, the novelty in this scenario stems from new media and platforms,
particularly independent ones. Their sources of financing are diverse. While
many receive resources from non-governmental entities (such as foundations
or foreign governments) they also obtain funds through crowdfunding
campaigns, service provision (content creation, communications, training,
consulting services, among others), memberships, donations, and advertising.
They are currently in a trial and error process, as there is still no proven formula
that works for everyone.

In conclusion, it is worth noting that despite everything mentioned above, one
aspect has remained unchanged: the concentration of media. While there are
now various alternatives to those provided by large economic groups, they still
possess a significant number of media outlets and have a significant impact
on the dissemination of information. The Santo Domingo Group, the Carlos
Ardila Lülle Group, the Luis Carlos Sarmiento Angulo Group, and other large
ones are dominant and seem to continue to enjoy their control of the media
sector.
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More about the project Media Influence Matrix at
http://journalismresearch.org
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